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MESSAGE FROM THE CHAIRMAN

We have undertaken the challenging task of developing 

innovative therapies to make a positive impact on the quality of 

life. Our novel strategies have helped us emerge as a fast 

growing health management company in India.

Over the next decade, we foresee Panacea Biotec becoming 

one of the world's leading innovative health management 

companies constantly delivering value added solutions for 

unmet healthcare needs. 

Pursuing our mission 'In Support of Life' to make human lives 

happier and healthier, we will continue to remain rooted in our 

values of quality, innovation and continuous learning.

Soshil Kumar Jain 

Chairman

"

"



Panacea Biotec is dedicated to develop innovative prescription 

medicines, breakthrough Vaccines, and cutting edge new drug 

delivery technologies.

The year under review is marked by unparalleled financial 

performance driven by consistent innovation in research and 

aggressive marketing strategy. The year also witnessed 

strategic alliances that will unleash potential growth 

opportunities in niche segments and strengthen our presence 

in global markets.

We will continue to leverage on emerging opportunities and 

novel strategies to ensure a remarkable future with consistent 

growth and strong financials.

Ravinder Jain 

Managing Director

"

"
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TEN YEARS' FINANCIAL 
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BiotecTEN YEARS' FINANCIAL 

HIGHLIGHTS

* Per Equity Share of Re. 1/- each.

Particulars  2003-04 2002-03 2001-02 2000-01 1999-2000 1998-99 1997-98 1996-97 1995-96

Gross Turnover   2,721.46 2,838.58 2,833.17 2,271.11 1,943.80 1,135.40 925.36 916.61 604.18 

Total Income    2,740.63 2,867.98 2,857.33 2,346.12 1,945.18 1,138.87 926.77 918.30 605.08 

EBIDTA     424.25 551.37 588.76  604.89 430.62 177.04 142.41 127.96 62.87 

PBT (before Extraordinary Items)      217.56 336.31 406.39 426.09 329.34 115.09 95.43 91.61 45.27 

PBT      217.56 336.31 406.39 426.09  329.34 115.09 95.43 91.61 45.27 

Provision for Taxation      53.08 122.09 157.09 197.31 70.00 8.50  7.50 10.20 -   

PAT      164.48 214.22 249.30  228.78 259.34 106.59  87.93 81.41 45.27 

Cash Accruals      283.17 310.54 314.50 287.57 291.03 131.39 104.13 96.77 51.24 

Equity Share Capital 57.17 57.17 57.17 57.17 57.17 57.11 57.08 57.04 53.56

Preference Share Capital      957.81 53.47 62.97  67.97 100.00 71.51 25.00 - -   

Reserves & Surplus   1,113.76 1,008.73 879.28 701.64 546.02 435.55 361.94 291.11 199.10 

Net Worth    1,151.65 1,041.80 913.40 754.50 603.19 399.64 352.55 302.01 220.53 

Loan Funds    1,680.19 1,292.19 1,060.12 719.79 681.27 349.23 332.12 104.92 90.63 

Total Liabilities   3,808.93 2,411.56 2,059.54 1,546.56 1,384.46 913.39 776.15 453.07 343.30 

Net Fixed Assets  1,054.54 963.03 893.45 565.25 408.37 322.45 257.46 151.19 90.19 

Investments         39.10 52.65 52.64 47.14 18.08 0.84 - -    -   

Net Current Assets   2,696.01 1,371.78 1,090.39 929.86 958.01 497.09 452.22 255.74 220.97 

Miscellaneous Expenditure        19.28 24.11 23.05 4.31 - 93.01 66.47 46.15 32.14 

Total Assets   3,808.93 2,411.56 2,059.54 1,546.56 1,384.46 913.39 776.15 453.08 343.30 

EBIDTA Margin 16% 20% 21% 28% 23% 17% 16% 14% 10%

PBT Margin 8% 12% 15% 20% 18% 11% 11% 10% 7%

PAT Margin          6% 8% 9% 11%  14% 10% 10% 9% 7% 

Equity Dividend 100% 100% 100% 100% 100% 30% 30% 20% 15%

Dividend Payout 37% 28% 24% 26% 23% 17% 13% 14% 12%

EPS (Rs.) *          2.72 3.62 4.22 3.83 4.38  1.77 1.54 1.43 0.85 

Cash EPS (Rs.) *          4.80 5.31 5.36 4.86 4.94 2.41 1.91 1.77 1.06 

Book Value (Rs.) *       20.14 18.22 15.98 13.20 10.55 7.00 6.18 5.29 4.12 

Return on Net Worth 13% 19% 26% 28% 40% 25% 25% 27% 21%

Current Ratio          1.73 1.25 1.26 1.26 1.43 1.89 1.61 1.93 1.95 

Debt Equity Ratio          0.91 0.31 0.36 0.11 0.21 0.40 0.27 0.06 0.06 

Return on Capital Employed 11% 23% 29% 39% 31% 22% 20% 31% 20%

Interest Coverage Ratio          4.82 4.64 5.02 5.04 6.19 4.77 4.63 6.10 5.41 

Debt Service Coverage Ratio 1.73 2.92 3.15 1.61 5.18 4.54 4.38 5.61 5.41

2004-05

3,357.63

3,412.13

 721.36

444.81

429.35

128.69

300.66

463.12

57.17

904.35

1,327.45

1,370.16

1,610.36

3,899.33

 1,376.77

61.41

2,446.69

14.46

3,899.33

22%

13%

9%

150%

34%

4.40

7.25

 23.97

17%

1.44

0.66

19%

6.32

2.23

Financial Performance Summary

Balance Sheet Summary

Key Performance Indicators

Profitability Ratios

Shareholders related Ratios

Other Ratios

(Rs. in Millions)
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Indian Pharmaceutical Industry

Global Pharmaceutical Industry 

Product Patent Regime

clinical research, R&D and manufacturing. Thus, 
Indian Pharmaceutical Research, manufacturing India today has a vibrant Pharmaceutical industry, and outsourcing have received impetus, thereby catering to both domestic as well as global markets, creating an image of a potential healthcare with the capability of becoming the world's leading market and a land of opportunities in health care centre for pharmaceutical research, manufacture sector. The economic liberalization policies and marketing aided by its low-cost structure, initiated in 1990s and the strong emergence of scientific caliber, quality consciousness and a private sector in the Indian economy has business friendly environment. heightened the pace of development of the 

The Indian Pharmaceutical Industry has continued pharmaceutical industry and will continue to do 
to be a fast growing industry providing so.
employment to millions and safeguarding the Some of the major developments that took place most valuable asset - Life. It is one of the key in the domestic market in the Indian industries playing a constructive  role in the Pharmaceutical Industry include introduction of process of globalisation and looks forward to a Product Patent Regime w.e.f. 1st January, 2005, vivid future in the years to come. The Indian introduction of MRP based excise duty and new Pharmaceutical Market is estimated to be having a products launched in 2004 which were major size of Rs.205 billion recording a growth of drivers in  the overall market growth.around 4.2% over last year (ORG MAT Mar'05). It 
ranks 4th largest in terms of volume and 13th 
largest in terms of value in global markets, 

The size of the global pharmaceutical industry is reflecting substantially lower price realizations.
estimated to be at US$ 550 billion in 2004 as per 

The factors contributing to the growth in 2004-05 the latest IMS estimates and has grown at 7%. The 
included a focus on cost containment by players in growth is driven by a robust drug development 
major markets and the rise in use of generics. pipeline, ageing population and ongoing demand 
Market growth reflects the unmet need for for innovative therapies. North America has 
medications as well as ongoing demographic contributed nearly 45% of the global 
dynamics that are strengthening the underlying pharmaceutical sales. European Union accounts 
demand for pharmaceutical products. for around 26% while Japan accounts for around 

11%. Of the other major pharmaceutical markets, The unique feature of the Indian Pharmaceutical 
China has shown a consistent performance year Industry as compared to the other parts of the 
after year, growing by 28% to US$ 10 billion. world is that there are a large number of 
(Source: IMS).manufacturers in the country out of which around 

330 are in the organized sector, 15,000 in the 
small-scale sector and the remaining are small 
units without any economies of scale. More than India, being a member of World Trade 
85% of the formulations produced in the country Organisation (WTO) and signatory to GATT, has 
are sold in the domestic market. India is self recognized product patents. The product patent 
sufficient with regard to formulations. India era commenced w.e.f. 1st January, 2005. As a 
manufactures over 400 bulk drugs and around result, India is geared to become research base for 
60,000 formulations which are being dispensed new drug discoveries and a major centre for 
by around 5,00,000 chemists across the country. clinical research. It will take 2-3 years from now to 

visual ize the actual impact. Although The major growth has been witnessed in specialty 
multinational companies in the coming years products and life-style diseases segment as 
would take advantage of its strong base of against the pharma market as a whole. The oral 
financial resources, qualified & experienced anti-diabetic market has exhibited a growth of 
scientists, research skills and low-cost manpower approximately 8% in financial year 2004-05. Pain 
available in our country, Indian companies are Management Segment has also shown a growth 
fully prepared  to face the challenges of the WTO of 6% and is looking forward to grow at the rate of 
patent regime. The same could be gauged by approximately 7-8% in 2005-06. Chronic 
looking at the increased number of patent therapies are growing faster at 9% than acute 
applications filed by Indian companies with the therapies at 3%. Urban markets have exhibited a 
Indian Patent Office. Most of the new launches are faster corresponding growth.
expected to come from R&D innovations like line 

Clinical trials and research & development extensions, new fixed dose combinations, new 
outsourcing has recently been the buzz word in drug delivery systems and improved dosage forms 
India. Many Multinational companies have of drugs.
penetrated into India aiming at outsourcing 

INDUSTRY OVERVIEW

MANAGEMENT DISCUSSION 
AND ANALYSIS 
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Your Company has always endeavoured to concept  o f  Cus tomer  Re la t ionsh ip  
strengthen its position in the domestic market Management (CRM) and creating Pro-Panacea 
and accelerate growth to become a leading Indian Biotec customers. It offers a complete range of 
Pharmaceutical Company. Panacea Biotec has pre-transplant & post-transplant therapies . It 
been pursuing aggressive marketing strategies by has carved a niche for itself and enjoys a 
way of expansion of field force and launch of significant presence in this segment all over the 
innovative brands with novel drug delivery country. The brand portfolio of this SBU 
technologies. The company has also been includes Panimun Bioral (Cyclosporine) 
undertaking aggressive marketing campaigns and Capsules & Solution, Mycept (Mycophenolate 
Patient Education Programmes on Diabetes, Mofetil) Tablets & Capsules, Pangraf 
Osteoporosis and Arthritis as well as organizing (Tacrolimus) Capsules, Efecient (Sodium Ferric 
CMEs for doctors. 

The marketing network has been structured in 
various Strategic Business Units (SBUs) with a view 
to enhance the penetration level and develop a 
greater responsibility and accountability. The 
Company's  marketing vision and proposition 
stem from the need of customer  with a view to 
safeguard the most valuable asset  'Life'.

As the importance of specialties customer 
coverage and per capita productivity is increasing 
in the industry, your Company focuses on core 
therapeutic areas: diabetes, cardiovascular, 
arthritis & pain management, organ-transplants Gluconate Complex in Sucrose) Injection and 
and diseases of gastro and respiratory system. Overcom (Iron Sucrose) Injection.
Your Company is constantly reviewing and 
refining its marketing strategies and in order to 
establish a sharp focus on new opportunities, Diacar is the fastest growing SBU of your 
your Company has reorganized its marketing set- Company with dedicated marketing and sales 
up into 5 SBUs, viz. Critical Care, Diacar, Pro, infrastructure for diabetes and cardiovascular 
Grow and Best On Health. These SBUs are poised management. It is well entrenched in the 
to meet the needs of clinicians through minds of our customers and has become a high 
technology driven brands  in a competitive 
market place and concentrate on the emerging 
opportunities.

Critical Care, a super specialty SBU of your 
Company, is focused on Nephrology in a highly 

volume contributor. Diacar stands at 6th specialized organ transplantation and dialysis 
position in the oral anti-diabetic market and is management segments. The aim of this SBU is 
valued at Rs.400 million (ORG IMS Apr' 05 MAT) to attain leadership position in the operating 
with flagship brand Glizid M (Gliclazide & markets and establish brand equity in the 
Metformin) Tablets ranking as no. 1 brand in its therapeutic segment by implementing the 
respective product category and Glizid 
(Gliclazide) Tablets ranking as no. 2 brand 
closely following the leader in its category. 
Moreover, Glizid M and Glizid occupy 6th and 

Domestic Marketing 

lDiacar

lCritical Care

MARKETING STRATEGIES

Eminent Doctors sharing their views on therapeutic efficacy and experience with 
PanGraf.
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13th position respectively amidst over 400 oral Kid Tablets, Calcom Tablets, Alphadol 
hypoglycaemic agents and are valued at (Alphacalcidol) & Alphadol C Capsules, Ocimix 
Rs.218 million and Rs.112 million respectively. (Ciprofloxacin & Ornidazole) Tablets, Livoluk 
Pioryl (Pioglitanoze & Glimepiride) Tablets, (Lactulose) Solution, Giro (Ornidazole) Tablets, 
Oglo (Pioglitazone) Tablets, Betaglim Nimulid MR Tablets and Cilamin (Penicillamine) 
(Glimepiride) Tablets, Metlong (Metformin) Capsules. All these products are being well 
Tablets, Myelogen (Methylcobalamine) Tablets, accepted among the medical fraternity .
Lower (Atorvastatin & Ezetimide) Tablets and 
Heartfelt (Saccharum Officinarum) Tablets are 
other key brands being marketed by this SBU.

Nimulid continues to occupy the 2nd position 
in its respective therapeutic segment and 
features among top 200 brands in India.

CMARC (an independent Market Research 
Company), places Diacar at 8th position 
amongst Diabetologists and 3rd position Grow SBU caters to clinicians across the 
amongst Cardiologists as per their continuous country, including Chest Physicians, Consultant 
Prescription Audit during Nov'04 to Feb'05. Physicians and General Practitioners and 
Diacar SBU promotes the brands exclusively to promotes technology driven products. A 
the target specialists in highly competitive specialty driven, professionally trained and 
market segments and has achieved a well-equipped field force is the strength of this 
significant leadership position in this SBU. The brand portfolio of GROW SBU 
therapeutic segment. includes innovative brands like Xeed 2, Xeed 

3E & Xeed 4 Tablets (combination drugs for 
treatment of tuberculosis), Myser (Cycloserine) 

Pro SBU of your Company endeavours to Tablets, Myobid (Ethionamide) Tablets, Bukatel 
consolidate and strengthen its image in the 
field of Chronic Health Care Management 
including pain & arthritis management, 
osteoporosis and gastro-intestinal disorders. It 
promotes a portfolio of brands  with a special 
focus on Orthopedicians, Surgeons, Dentists, 
ENT Specialists, Pediatricians & Gastro-
enterologists. 

The major brands in the portfolio include (Prochlorperazine in buccal delivery system) 
Nimulid (Nimesulide) Tablets, Nimulid Tablets, Nimulid MD (Nimesulide Mouth-

dissolving) Tablets, Nimulid Transgel  and 
Takeaway Inj. (Nimesulide Injections), which 
are well differentiated from the competitors in 
the respective market segments viz. Anti-TB, 
Anti-emetics & NSAIDs. 

Your Company has tapped first-line Anti TB 
market through research-based patented new 

Safeinject, Willgo Tablets, Nimulid SP drug delivery Tablets Xeed, which has been 
Capsules, Nimulid Suspension, Nimulid MD developed through in-house innovative drug 

lGrow

lPro
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Fever & Pain killer
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Fast Mouth Dissolving Tablet
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In the management of
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del ivery  technology.  Xeed conta ins  Glizid, Alphadol, Livoluk, Myser, Myobid, 
combination of drugs for the management of Panimun Bioral and Mycept and more brands 
tuberculosis in a novel fixed dose tablet are being included in the basket.
formulation and ensures site-specific release 
and enhanced bio-availability of Rifampicin 
leading to almost 100% cure rate in Your Company has a strong marketing & 
tuberculosis.  The image of Myser and Myobid distribution network covering almost 450 districts 
has also been intensified in overcoming multi- and more than 1.1 million doctors through a 
drug resistant (MDR) of tuberculosis. strong field force of more than 1000 trained 

marketing & sales professionals and 23 Sales 
Depots/ C&F Agents all over India. With your 

Best on Health (BOH) SBU of your Company Company's strong brands on one hand and a 
offers therapeutic solutions to cater to specific broad distribution network on the other, 
needs of customers and promotes natural responsible for making brands available at all the 
products developed through modern places at all the times, make the work of field force 

highly stimulating and rewarding for the growth 
of your Company.

Your Company has always recognized that the 
most powerful vehicle to build a long lasting 
partnership with its people is through education 
and training. Learning has become a continuous 
process for developing professional skills in the 
marketing personnel enabling them to be more 
productive and thus contribute to organizational 
goal attainment. Keeping this in view, your 
Company is continuously organizing various 
learning programmes to upgrade and enhance technology after extensive research. As a part 
the  skills of its people, including 'Parimaarjan', a of the exercise in  health management, a lot of 
leadership development program for line Sales emphasis is given on disease awareness and 
Managers.patient education through innovative tools.

l E - learning : Mr. Rajesh Jain, Joint Managing The brands being marketed by this SBU include 
Director of your Company has started a project of ThankGod Piles Management System 
online-training  programme STAT - Simple Tips to (ThankGod Relief Capsules, ThankGod Anytime 
Achieve Targets w.e.f 1st January, 2005. The Cream, ThankGod Ispaghula Husk and 
response from field colleagues is highly ThankGod Pain & Itch Relief Cream), Well-
encouraging. They are utilizing STAT inputs Beeing Capsules (for menstrual pain), Toff MD 
through continuous reading, understanding and (mouth-dissolving tablets for common cold & 
application of the skills in their daily selling cough)and UpRight  (Acec lofenac & 
situation. The application of skills will reflect in the Paracetamol Tablet for treatment and effective 
sales performance of the Company over a period relief from severe pain and inflammation).
of time.  

Your Company foresees a big opportunity in 
In this modern era of cutting edge research, Nepal Pharmaceutical market and plans to 
changing patent laws and evolving technologies emerge as a leading Pharmaceutical Company 
in pharmaceuticals, Clinical Research has a vital in Nepal. Currently, your Company is marketing 
role to play in drug discovery and providing 15 brands including Nimulid, Nimulid MD, 

Logistics

lBest on Health

Learning & Development

lNepal operations
Clinical Research

 

MANAGEMENT DISCUSSION 
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technological solutions to optimize clinical trial medical institutions like AIIMS New Delhi, 
processes. PGIMER Chandigarh, CMC Vellore, Apollo New 

Delhi & Chennai, Jaslok Mumbai as well as State There is a strong case for Indian biotechnology as Medical Colleges and other institutions of repute well as biopharmaceutical firms to tap the market to generate authentic and credible clinical data for global research. The country has a huge bank for various new products of the company. It has of qualified manpower and several research been instrumental in generating world-class institutions. The Mashelkar Committee has given scientific monographs, package inserts, art the right suggestions to develop a good materials and scientific information for dossier infrastructure for clinical research centers so that submission. The Clinical Research Department has India can meet the challenges in the patenting era more than 80 publications on different brands to and become a global player in clinical research. their credit both in national and international 
To align with world standards and to become journals.
pioneers in pharmaceuticals and biotechnology, 
Panacea Biotec has adopted clinical research as an 
integral part of its R&D for the past 9 years. Your Company has a well-organized and 

professionally equipped Market Research The back up provided by these clinical trials for 
Department with a view to plan & adapt good vaccines, immuno-suppressants, anti-diabetics, 

anti-tubercular, pain management and gastro marketing strategies. Its activities involve 
products has further strengthened the position of generating Pharma Industry information and 
the Company within the medical fraternity. performance database, exploring market 

potentials, evaluating performance vis-a-vis The Clinical Research Department has helped in 
competition and identification of customers' development of many products and has provided 
needs and brand potentials before the launch of authentic and accurate scientific information and 
new brands. It also makes available a continuous helped in answering medical queries from our 
flow of information and support to the entire esteemed customers. The Clinical Research 
marketing network.department has collaborated with the best 

Market Research

For Insulinopenic & IR Patients

Controls Diabetes ... Protects Heart 
Glimepiride 1mg / 2mg + Metformin ER 500mg Tablets

For Cardio - Diabetics

Nimesulide 50mg/5ml

Suspension

Fast... ...  !Safe Tasty

in children 

For Effective management of

Fever & PainFever & Pain

In lean / insulinopenic patients
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The Company's brands are being well accepted by 
the medical fraternity and enjoy excellent market 
share in their therapeutic segments. There has 
been a substantial growth in the sales of well-
accepted brands of the Company during the year 
under review as compared to the previous year.

As per Retail Store Audit of ORG (MAT Mar'05), 
two brands of your Company continue to feature 
among the top 200 ranks. Glizid M stands at 
133rd rank and Nimulid stands at 153rd rank. 

manner. During the year under review, your 
Company has launched number of new brands 
including:

During the year under review, Glizid M (anti-
lXeed 4, Xeed 3E, Xeed 2 Tablets (combination diabetic) Tablets has achieved record sales and 

drugs for treatment of tuberculosis with a continues to stand at No. 1 position in the 
state-of-the-art innovative drug delivery Gliclazide + Metformin category and is valued at 
system), Rs.216 million.

lPangraf (Immuno-Suppressant) Capsules, Nimulid Tablets, Nimulid Suspension, Glizid 

Tablets, Livoluk Solution, Myser Tablets and Pioryl 
lMyelogen Tablets (for diabetic neuropathy), Tablets are the brands challenging the leader at 

2nd position in their respective categories and will  
lHeartfelt Tablets (to normalise cholesterol 

catch up the leadership position soon as some of levels), 
the brands are registering higher growth than the 
market. lNimulid SafeInject (patented product for 

management of post-operative and acute Pain), 
Alphadol & Alphadol C Capsules, Cilamin 
Capsules, Giro Tablets, Efecient Injection, Mycept lWillgo Tablets (patented product using 
Capsules, Nimulid MR Tablets, Myobid Tablets, advanced drug delivery system, for 24 hours 
Nimulid SP Capsules, Nimulid SafeInject, Oglo management of Osteoarthritis), 
Tablets, Pangraf Capsules, Panimun Bioral 

lTakeaway Inj. (for rapid, effective, sustained Capsules, Rosimet Tablets and Takeaway Injection 
and safe management of acute pain & high feature among top 10 brands in their respective 
fever),category.

lLower Tablets (for intensive cholesterol 
management), 

With a view to gain continuous competitive edge, 
lOVERCOM Injection (for treatment of iron 

your Company has been continuously launching 
deficiency anemia), and 

highly innovative and distinguishable value-
added brands with advanced drug delivery lUpRight Tablet (for treatment of severe pain 
technologies at the right time in a sustained and inflammation). 

New brands launched 

BRANDS REVIEW

Pain, Inflammation & Fever
For Effective management of

Launch of Myelogen Tablets
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MANAGEMENT DISCUSSION 
AND ANALYSIS 

As per the initial market reports, the brands pursuing R&D activities for development of new 
launched during the current year have been well products and also exploring the opportunities for 
accepted in the market and are expected to give a entering into licensing arrangements for 
significant boost to the growth of the Company in commercial development and marketing of 
line with its long-term objectives and vision. products based on technology developed by 
Further, in view of its continuous thrust to expand premier Research Organisations in India and 
the brand portfolio, your Company is aggressively abroad.

Get  AwayUp Right

HEARTFELT
BE GOODHEARTED, NATURALLY

TM

For Patients with Diabetic Neuropathy

The Novel Parenteral Nimesulide

In the management of Traumatic & Postoperative pain

For Intensive Lipid Control 

Ezetimibe 10 mg + Atorvastatin 10 mg Tablets
TM

LOWERS CHOLESTEROL

Iron Sucrose Injection USP
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In Support of Life

Panacea
BiotecMANAGEMENT DISCUSSION 

AND ANALYSIS 

Vaccines & Biotechnology segment has been a previous year.
major growth driver in the performance of your 

Panacea Biotec has put tremendous efforts Company. With substantial investments in world-
targeting eradication of Polio as a disease from class manufacturing facilities and R&D Centers, 
earth. In the quest of achieving success in this Panacea Biotec has experienced an exceptional 
mission, your company developed Monovalent growth and established a credible place in the 
Type 1 Oral Polio Vaccine (mOPV1) in addition to field of vaccines & biotechnology. The vaccines 
conventional Trivalent Oral Polio Vaccine.

During the year, Government of 
India, for the first time in India, 
organized Polio Eradication 
campaigns using mOPV1. The 
entire demand of vaccines for these 
campaigns was met by your 
Company.

“The contribution of Panacea 
Biotec Ltd. has brought the world 
closer to a polio-free world”, 
remarked Dr. David L. Heymann, 
Representative of the Director-
General for Polio Eradication, 
WHO, Geneva. 

Your Company has also developed 
several new innovative injectable 
combination vaccines including 
Pentavalent Vaccine Easyfive  
(DTwP-HepB-Hib), Tetravalent 
Vaccines Ecovac-4 (DTwP-HepB)  
and Easyfour (DTwP-Hib) and is also 
developing several new vaccines 
including Recombinant Anthrax 
Vaccine, Hib Conjugate Vaccine 

and Japanese Encephalitis Vaccine, 
among others.

Your Company's consistent efforts and 
performance in the field of “Vaccines & 

Biotechnology” has been well acknowledged in 
the industry and accordingly your Company has segment recorded a turnover of Rs.2,199 million 
been ranked 3rd amongst biotechnology during the year under review as against Rs.1,495 
companies in India. (Source Biospectrum, 10th million during the previous year, thus achieving a 
August, 2004).remarkable growth of more than 47% over the 

VACCINES & BIOTECHNOLOGY


